CASE Study

Warrior Dash Campaign

Red Frog Events contacted PlayMore Sport & Social Club
(formerly Glory Days Sports) to help them promote their
Warrior Dash mud run. Red Frog was looking for PlayMore

to reach active adults local to their Morristown, NJ event and
to help bolster registration sales.
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PlayMore designed a marketing plan for Red Frog Events
that would help define the uniqueness of the Warrior Dash,
setting it apart from other mud runs. The campaign would
include a Dedicated Email to all of the PlayMore members, a
Warrior Dash Web Page on the PlayMore website, and
various Promotions on PlayMore’s Social Media Outlets.
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Save money! Register for the Fire-Leaping, Mud Crawling
Warrior Dash by midnight tonight!

Join GDS on the BUS TRIP for an AWESOME time just 520 for
Transportation and Beer! http:/ /bit.ly/KoQaf]
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Glory Days Sports is partnering with the
World's Largest Running Series again but

B row CLOSER to home for our GDS Members!
Warrior Dash, the Mud-Crawling, Fire

4821133

Like - Comment - Share

1,935 people saw this post

PlayMore not only delivered Red Frog’s message about
Warrior Dash, they would create a club social event around it.
PlayMore would rent a bus and drive all members to
Morrsitown together! Leading up to the event, they posted
engaging pictures of the “mud-crawling, fire leaping”
obstacles on the website, Facebook, and Twitter.

Additionally, they held contests and bus ticket giveaways on

social media which generated interest and excitement for the
event. The day of the event came and PlayMore loaded the
bus with Members, coolers of beverages, and a ton of food;
driving members to the event in a fun, festive atmosphere
consistent with the image of the Warrior Dash event.
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Results

PlayMore Sport & Social Club provided Red Frog Events with
detailed statistical analysis, indicating the noteworthy 22%
open rate of the dedicated email blast. The email and
website promotion, in conjunction with the interest generated
through Facebook and Twitter, made the Warrior Dash
campaign a success. Red Frog Events has already renewed
their partnership with PlayMore Sport & Social Club for 2013
further exemplifying their satisfaction with the 2012 campaign.
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For Sponsorship information contact: Joyce Phillips,
joyce@PlayMoreSJ.com. PlayMore Sport & Social Club 24

North Route 73, Suite 106, Cedar Brook, NJ 08018 Tel: (856)
809-2688 Fax: (856)809-2698



